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Senior Marketing Writer / Content Strategist
Building the Brands of Technology Companies
	CONTENT STRATEGY & MARKETING: Produces a consistent stream of market / product / community/ social content to succeed in a customer-driven business environment. Leverages an in-depth understanding of buyers and the channels where they interact.
MESSAGING & BRAND BUILDING: Generates powerful marketing messages that secure national media placements in CNBC, Forbes, Fox Business, Inc., MSNBC, New York Times, and Wall Street Journal.
DIGITAL & ANALYTICAL EXPERTISE: Drives deeper customer engagement through an understanding SEO strategies and an ability to create compelling stories that drive conversations.
	PERSONAL BRAND
Curious, Expressive, Clear
Connects the dots for others
​​(
CAREER BRAND
Creates web optimized content that customers want to read and share
(
VALUE PROPOSITION
Delivers profitable relationships between the company and the customer



Professional Experience

VASCO DATA SECURITY  (  Marlborough, MA  (  2015-Present
A global leader in two-factor authentication, transaction data signing, and identity management solutions 

PRODUCT MARKETING MANAGER/SR. MARKETING WRITER  (REMOTE/Full-time)/ 
Develop external facing sales and marketing content in positioning VASCO as a recognized leader in trust security through two-factor authentication, e-signature and mobile applications security to businesses in over 100 countries worldwide.
· 
Collaborated with globally-positioned Product Managers and Subject Matter Experts to produce sell sheets, whitepapers, solutions briefs, landing pages and more in support of global customer acquisition initiatives.

· Delivered, in collaboration with internal resources and third-party design team, a complete refreshment of the VASCO website: This included recasting product pages, case studies, corporate governance, optimizing pages for SEO and more.
COVISINT  (  Detroit, MI  (  2014-2015
Providing a SaaS-based single point of entry for partners, customers and employees to connect with the enterprise
SOLUTIONS MARKETING MANAGER (REMOTE / Full-time)
Produce strategic content to establish this IPO launched subsidiary of Compuware Corporation as a diverse B2B enterprise cloud, security, and EDI solutions provider. Leverage the company’s unique competencies in manufacturing supply chain management to position the company as a competitive player in new industries including oil and gas, pharmaceuticals and hospitality.
· 
Created and delivered actionable content including lead generation campaigns, web and landing pages, whitepapers and product collateral that increased visibility of refreshed corporate branding, propagated core competencies across-multiple B2B industries and fostered credible third-party thought leadership in its industry.
· Developed sales personas and use cases on behalf of and in collaboration with lines of business line managers in targeted industries; in turn, these instances informed a proactive sales and marketing approach in presenting these solutions to the marketplace.
SYAM SOFTWARE  (  Nashua, NH  (  2004-Present
Leading management technology SaaS enabler to global system, appliance, IT service, and solution providers

Marketing Communications Manager / Lead Writer (Contract)
Planned and developed all marketing, sales, and public relations materials for new ISV venture backed company that launched first-round and subsequent products.
· Built initial market presence through persuasive messages that attracted VARs, OEMs, white-box manufacturers, and strategic partners around the world. The company was ultimately named New Hampshire’s High Tech Company of the Year. 
VENYU  (  Marlborough, MA  (  2010-2014
Technology company offering SaaS (cloud) online backup and colocated virtualized disaster recovery solutions

Senior marketing writer (FULL-TIME)/Chief Blogger (Contract)
Drive strategic marketing initiatives for cutting edge products to build market presence and differentiate offerings. 
· Grew buzz and visibility for products by launching and populating SEO-enriched blog) with biweekly entries (400 posts, now archived); extended reach through Facebook posts and tweets to 3,000+ followers.
TELX  (  New York, NY  (  2013-2014
Leading provider of interconnection and data center services in strategic, high-demand North American markets

Marketing Communications Manager (REMOTE / Full-time)
Produced thought leadership content for colocation and interconnection solutions, highlighting company’s value through reduced IT capital investment. Created video scripts; data center web narratives; sales collateral; product slicks; press releases, case studies; blogs; event coordination, executive presentations and social media outreach.
SOPHOS  (  Burlington, MA  (  2011-2012
Leading malware and threat management solutions for B2B companies worldwide
Sr. Marketing Writer, Interactive Marketing & Media Team (Full-time)
Expand awareness of company’s value proposition as content producer, managing editor of annual report, and ghost writer / author of blogs in Dark Reading (www.darkreading.com), an online security industry publication. 
· Generated 2,300 qualified sales leads with the whitepaper, Fixing Your Dropbox Problem, that accounted for 25%+ of all whitepaper leads generated in the same quarter.
· Recommended transformation of company’s plain annual threat report and developed its first-ever interactive / video annual report and following edition recognized for its captivating approach to content delivery.
LITLE & CO.  (  Lowell, MA  (  2010-2011
PaaS leading payments processor for card-not-present (CNP) electronic, retail, direct-response commerce
Senior Marketing Writer (Full-time)
Produced online and offline content to launch products and generate leads: print and digital advertising, e-campaigns, data sheets, webinars, speaking abstracts, by-lined articles and wholesale content, website SEO / SEM.
· Reinforced brand and product positioning through cohesive messaging for multiple product lines; created content for display, banner, and flash advertising that aligned to corporate strategies.
· Secured by-lined articles for company executives and product line managers by producing content targeting industry and vertical publication opportunities.
IMCEDA SOFTWARE (acquired by Quest Software in 2005)  (  Burlington, MA  (  2005-2006
Leader in SaaS storage compression, data backup, and recovery for Microsoft SQL servers
Public Relations / Marketing Communications Manager (Full-time)
I developed global online advertising and marketing content, customizing marketing plans for Europe, Australia, Asia, Russia, and North America; managed $200K marketing budget and partnered with virtual team of 6 remote web and creative designers.
· Acquired testimonial from Microsoft and other influential companies in partnership with sales team, generating case studies that placed company in high industry regard.
· Produced impressive online marketing results: 78% sales conversion rate and 130% average spike in site traffic from individual e-blasts campaigns supplemented by online advertising.
PROJECT / CONTRACT POSITIONS  (  2003-2009
Corporate Web Writer ( Marketing Writer ( Public Relations Strategist
Delivered marketing and communications services to major technology corporations and government agencies including 3Com, Acronis, Bradford Networks, New Hampshire Office of Business & Industrial Development, Concord Communications, ConEst Software Systems, Weblayers, Enterasys Networks, Acronis, Starbak Communications, Global Technical Talent, Bridgeview Communications, Northrop Grumman, and Raytheon Systems.
NETSCOUT SYSTEMS  (  Westford, MA  (  2000-2002

Major provider of integrated network and application performance management solutions

Senior Public Relations Specialist (Full-time)
Built global reference program comprised of 100+ customers whose testimonies were then leveraged for case studies, by-lined articles, and collateral, resulting in 350+ mentions in Network World, InternetWeek, Information Week, eWeek, CIO, and Forbes.

EDUCATION: Bachelor of Arts in Mass Communications – UNIVERSITY OF HARTFORD – West Hartford, CT
Brian Royer  (  BrianPRoyer@comcast.net  (  603-895-3006

